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Promotion Act

SOCIAL MEDIA PLAYBOOK



Introduction
This social media playbook is designed to leverage digital media channels to drive awareness and 
increase the reach of Mississippi’s statewide K-3 literacy campaign. The toolkit includes social media 
best practices, posts and graphics to most effectively engage with parents in Mississippi. 

Intentional repetition is key to make an impact on social media. In addition to proposed posts, this 
toolkit includes recommendations of key individuals, organizations, resources, hashtags and timing 
that support an effective, comprehensive social media engagement strategy. 

For best results, revise, edit, and repurpose these messages and visuals to best suit the needs of 
Mississippi’s communications efforts. 
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Before implementing this social media strategy, 
consider a basic set of best practices to effectively 
leverage the materials you have and engage with 
your target audience: parents!

Content
When posting, the key is to maintain a continual presence, publishing content at 
least two times per week. Optimal times to post are from Mondays to Thursdays 
in the early afternoon, when the target audience is most likely to be on social 
media. Content should also be short, no more than two sentences, to ensure 
that the audience can easily ascertain the key message and call-to-action. 

Use engaging materials and visuals to supplement your content, whether it be 
photos or videos. The sizes of these photos vary depending on the platform. 

 Tips for Effective Engagement
Make sure to create opportunities for interaction—whether you tag a key 
influencer or link to a critical resource such as Strong Readers = Strong Leaders. 
The content included in this playbook is primarily designed to engage parents 
and caregivers.

In turn, leverage any other dialogues or social media content that is focused 
on early literacy. Respond directly or share it out to your networks. As a part of 
your social media strategy, you will want to build your network of stakeholders 
interested in this issue that can disseminate your posts and messages. We have 
created opportunities to do this across the various social media posts. 

Particularly for Twitter, make sure to monitor leverage trending hashtags to 
reach additional target audiences and stakeholders—whether on a regional or 
national level. It is effective to use at least one hashtag per tweet to ensure you 
are reaching individuals beyond your network of followers.

2X per week

2 sentences max

tag key influencers 

build your network  
of stakeholders

leverage trending 
hashtags

use correct  
sizes for the  
platform

SOCIAL MEDIA BEST PRACTICES

3



In order to increase social presence, it is critical to engage with—and re-
broadcast content from—a variety of local partners invested in K-3 literacy. 
This helps to expand the reach of messages to other members of target 
audiences and can help generate momentum around the campaign. 

See below for an initial list of partners across the state that are actively 
engaged in this issue across social media platforms—and can serve as a 
conduit to parents, policymakers, educators and other key stakeholders. 
There are also posts in the editorial calendar that can be used to actively 
engage with these stakeholders. 

However, monitor these accounts when possible, and when relevant, 
respond directly to or re-post their content.

Partner Website Social Media handle/link

Mississippi Literacy Association https://www.msliteracy.org Twitter: @msreading
Facebook: /msreading.org

Mississippi Association of Educators http://maetoday.org Twitter: @mseducators
Facebook: /maetoday

Mississippi First http://www.mississippifirst.org Twitter: @Mississippi1st
Facebook: /MississippiFirst

Tallahatchie Early Learning Alliance http://wearetela.org Facebook: /EarlyLearningAlliance

Mississippi Center for Education Innovation http://www.mscei.com Twitter: @MS_CEI
Facebook:  
/MSCenterforEducationInnovation

REACH MS https://www.usm.edu/reachms Facebook: /pbisms

Mississippi Economic Council http://www.msmec.com Twitter: @mecstatechamber
Facebook:  
/mississippieconomiccouncil

United Way of South Mississippi https://www.unitedwaysm.
org/uwreaders

Twitter: @UnitedWay_SM
Facebook: /UnitedWaySM

United Way of West Central Mississippi http://www.unitedwayvicksburg.
org/LEARN

Twitter: @unitedwayvburg
Facebook:  
/UnitedWayofWestCentralMississippi

Mississippi Campaign for  
Grade-Level Reading

http://www.
msgradelevelreading.com

Twitter: @MSGLReading
Facebook: /MSGLReading

STATE PARTNERS/KEY INFLUENCERS
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In addition to key state partners, there are a collection of educators and other 
individuals that actively speak to K-3 literacy on Twitter—and offer significant 
exposure to parents across the state. See below for a list of those accounts and 
their handles for use in additional social media content. Also, make sure to follow 
and track these accounts, joining Twitter chats or engaging with their K-3 literacy-
focused content. 

Name Handle Rationale

Mississippi Library Association @MSLibraryAssoc Statewide organization for 
public libraries with reach 
among educators, parents, 
and other stakeholders

Barksdale Reading Institute @MSReads1 Statewide literacy organization with 
reach among educators and parents

Jackson Public Schools @JPSDistrict Has significant reach
among educators and
parents—particularly with
a focus on literacy

DeSoto Public Schools @DCSeNews Has significant reach among 
educators and parents—particularly 
with a focus on literacy 

Scott Waller - President and CEO of 
the Mississippi Economic Council

@ScottWallerMEC Has significant reach among
the business and political
communities in the state

Lt. Gov. Tate Reeves @TateReeves Significant visibility and 
reach throughout state, 
supporter of early literacy

TWITTER HANDLES TO LINK TO IN POSTS
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As mentioned earlier in the playbook, hashtags serve as a 
useful way to reach other state and national stakeholders 
that may not fall within your social media networks. They 
also provide an entry point into relevant, issue-based 
conversations that one can participate in--and, in turn, 
engage relevant members of a target audience.

Here is a sampling of a few hashtags 
that are particularly salient in the state 
and are used on a frequent basis:

#strongreaders

#msedu

#MSreads

#MSliteracy

#MSsucceeds

#teachMS

 

To enter the national conversation and 
reach an even wider audience, here are 
hashtags that are used in K-3 literacy 
dialogues across the country.

#k3reading

#reading

#education

#readacrossamerica

#educators

#earlyed

#elemschool

#k12

#PTchat

TWITTER HANDLES TO LINK TO IN POSTS
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HELP YOUR CHILD LEARN THE 
NAMES OF EACH LETTER AND THE 

SOUNDS THEY MAKE.

TALK ABOUT LETTERS 
AND SOUNDS!

READ FOR 20 
MINUTES EVERY DAY!

Ask your child’s teacher 
or a librarian for help 

picking out books. 

Children who 
cannot read by the 
end of third grade 
are 4x more likely 

to drop out of 
high school.

Literacy-Based 
Promotion Act

Identify struggling readers early
Teachers work with parents to create 
individual reading plans
Schools provide additional reading supports
Students receive an extra year of support 
before entering 4th grade, if needed

Linking posts to specific tools and information is an excellent way to leverage 
social media posts. The following digital graphics have been created for your use. 
Recommended use of visuals are also included in the editorial calendar.

SOCIAL MEDIA ASSETS GRAPHICS

DOWNLOAD THE GRAPHICS >>>
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https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/jj6upcvwtlqqtcs/MS_SM3.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/ra07kov20k0ak6n/MS_SM5.jpg?dl=0
https://www.dropbox.com/s/1zdf0y1b6f84mx2/MS_SM6.jpg?dl=0
https://www.dropbox.com/s/guz5vrcx4pjtufc/MS_SM7.jpg?dl=0
https://www.dropbox.com/s/itkg4rcdv09nq2c/MS_SM_IMAGES.zip?dl=0


Below is a set of stock photos you can utilize to accompany your posts.  
Click on the photo to download it.

DOWNLOAD THE PHOTOS >>>

SOCIAL MEDIA ASSETS PHOTOS
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https://www.dropbox.com/s/j587hrf55b8bwfy/9.jpg?dl=0
https://www.dropbox.com/s/dhn3ky35ybwi888/7.jpg?dl=0
https://www.dropbox.com/s/l85csg31mnm68yh/8.jpg?dl=0
https://www.dropbox.com/s/g84ftt36co0ix7u/4.jpg?dl=0
https://www.dropbox.com/s/ogg8gsjeonnjbcd/5.jpg?dl=0
https://www.dropbox.com/s/jpazc99qtlppov3/2.jpg?dl=0
https://www.dropbox.com/s/zq0n0mzx9v8pjpk/3.jpg?dl=0
https://www.dropbox.com/s/sefeaubivrr2ptm/6.jpg?dl=0
https://www.dropbox.com/s/hlhjb6bgwid4hoi/1.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0


The video thumbnails below contain a Dropbox link so you can download the video. Once you 
upload the video to your YouTube channel, use that link for your social media posts

DOWNLOAD THE VIDEOS >>>

SOCIAL MEDIA ASSETS VIDEOS
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https://www.dropbox.com/s/l6objuad7txslos/EiE%20MS%20full%20video%20FINAL.mp4?dl=0
https://www.dropbox.com/s/7aeylshz5vvp2rg/EiE%20MS%20short%20Parent%20Involvement%20FINAL.mp4?dl=0
https://www.dropbox.com/s/gh1fdses86fr9fx/EiE%20MS%20short%20Literacy%20Based%20Promotion%20Act%20FINAL.mp4?dl=0
https://www.dropbox.com/sh/zaptc0nyc9ng1nf/AAA-IfxDkE2nO8y710ek3daYa?dl=0


Over the course of this playbook, there are a general set of social media best practices and strategies 
that allow stakeholders to most effectively convey key policy points and messages to parents and other 
stakeholders. Here, these recommendations are translated into practice as a set of Facebook and Twitter 
posts for 16 weeks to maintain momentum around the campaign and its goals.

This content is divided across topics such as the supports that the Literacy-Based Promotion Act provides 
and methods of parent engagement. There are also messages for use during the back-to-school season, 
Family Literacy Month or even during the holidays. 

With the additional recommendations around visuals, graphics, and other assets for use, this can serve as a 
roadmap to reach parents over the course of the campaign. The below calendar provides a framework that 
can be adjusted or built out further to meet additional needs and goals. 

SOCIAL MEDIA ASSETS CALENDAR

10



Timeline Topic Area Facebook Post Twitter Post Supporting 
Content/Visual

9/3 - 9/7 Parent 
Engagement

Learning to read prepares children for 
success, and gives children the foundational 
skills they need to excel in all subjects. 

Learning to read prepares 
children for success #MSreads  

Stock photo

Labor Day The holiday weekend is a great time 
to read with your child. What book 
will you be reading together?

The holiday weekend is a 
great time to read with the 
family! #literacymatters

Graphic: Read 
for 20 minutes 
every day

9/10 - 
9/14

Parent 
Engagement

Let’s celebrate our teachers.
Share how your teacher is bringing
reading to your child’s classroom!

Let’s celebrate our
#teachers. Share how
your teacher is bringing
reading to your child’s
classroom!

Stock photo

Importance 
of Reading

Strong reading skills serve as the 
foundation for future learning. Learn 
more: [Iink to animated video]

Strong #reading skills serve 
as the foundation for future 
learning. Learn more: [Iink 
to animated video]

Video link

9/17 - 
9/21

Reading 
Strategies

Parent-teacher conferences are
great ways to get to know your child’s 
teacher, hear how your child
is doing, and find out how you
can support their reading!

Parent-teacher conferences 
are great ways to get to know 
your child’s teacher and find 
out how you can support 
their reading! #MSreads

Stock photo

Literacy-
Based 
Promotion 
Act

Learn more about how the Literacy-
Based Promotion Act helps to ensure 
every child is a strong reader by the end 
of third grade. [Iink to animated video]

Learn more about how the 
Literacy-Based Promotion 
Act creates strong readers 
and strong leaders. [Iink 
to animated video]

Video link

9/24 - 
9/28

Reading 
Strategies

Make reading fun! Talk about letters and 
sounds to help your child learn the names 
of each letter and the sounds they make.

Make reading fun!  
Talk about letters and 
sounds. #earlyliteracy

Graphic: Talk about 
letters and sounds

9/24 - 
9/28

Reading 
Strategies

Choose the right books and ones of 
interest to your child. Make sure the 
books your child is reading are just 
right—not too hard and not too easy.

Make sure the books your 
child is reading are just 
right—not too hard and 
not too easy. #K3reading

Graphic: Ask your 
child’s teacher...

SEPTEMBER SOCIAL MEDIA CALENDAR
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https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/l6objuad7txslos/EiE%20MS%20full%20video%20FINAL.mp4?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/gh1fdses86fr9fx/EiE%20MS%20short%20Literacy%20Based%20Promotion%20Act%20FINAL.mp4?dl=0
https://www.dropbox.com/s/jj6upcvwtlqqtcs/MS_SM3.jpg?dl=0
https://www.dropbox.com/s/jj6upcvwtlqqtcs/MS_SM3.jpg?dl=0
https://www.dropbox.com/s/ra07kov20k0ak6n/MS_SM5.jpg?dl=0
https://www.dropbox.com/s/ra07kov20k0ak6n/MS_SM5.jpg?dl=0


Timeline Topic Area Facebook Post Twitter Post Supporting 
Content/Visual

10/1 - 
10/5

Parent 
Engagement

Parents play a key role in helping 
children improve their reading skills 
outside of the classroom. Check out 
our tips: [link to animated video]

Parents play a key role in 
helping children improve 
their reading skills outside of 
the classroom. Check out our 
tips: [link to animated video]

Video link

Recognize 
a School

Tell us about your school! We want 
to know what you love about 
your school’s reading efforts.

Tell us about your school 
& what you love about its 
#literacy efforts. #MSreads

Stock photo

10/8 - 
10/12

Reading 
Strategies

Reading for 20 minutes every day with 
your child makes a big difference!
Make it fun and active by using
different voices for characters and 
asking questions about the story.

Reading with your children
for 20 min. every day can 
improve study habits &
promote a lifelong love 
of reading. #MSreads

Graphic: Read for 20 
minutes every day

Literacy-
Based 
Promotion 
Act

The Literacy-Based Promotion Act 
helps to ensure students in Mississippi 
develop the skills they need to be 
strong readers and strong leaders. 
Learn more: [link to animated video]

The Literacy-Based Promotion 
Act helps Mississippi 
students become strong 
readers and strong leaders. 
[link to animated video]

Video link

10/15 - 
10/19

Importance 
of Reading

With mastery of reading skills, your 
child will be ready to succeed in 
fourth grade and beyond.

With mastery of reading 
skills, your child will be ready 
to succeed in fourth grade 
and beyond. #MSsucceeds

Graphic: Strong 
Readers = 
Strong Leaders

Reading 
Strategies

Make sure books are around. Your child will 
be more likely to pick up a book and read if 
they are out in the open and easy to find!

Make sure books are around. 
Your child will be more likely 
to pick up a book and read 
if they are out in the open 
and easy to find! #MSreads

Stock photo

10/22 - 
10/26

Importance 
of Reading

Reading on grade level by the end of 
third grade gives children the skills they 
need to excel in all subjects, from 4th 
grade all the way through high school.

Reading on grade level by 
the end of third grade gives 
children the skills they need to 
excel. #earlyliteracy #K3reading

Graphic: 
Literacy-Based 
Promotion Act

Parent 
Engagement

“Witch” books are your children reading this 
Halloween? Share some of your fall favorites!

“Witch” books are your 
children reading this 
Halloween? #MSreads

Stock photo

OCTOBER SOCIAL MEDIA CALENDAR
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https://www.dropbox.com/s/7aeylshz5vvp2rg/EiE%20MS%20short%20Parent%20Involvement%20FINAL.mp4?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/l6objuad7txslos/EiE%20MS%20full%20video%20FINAL.mp4?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/guz5vrcx4pjtufc/MS_SM7.jpg?dl=0
https://www.dropbox.com/s/guz5vrcx4pjtufc/MS_SM7.jpg?dl=0
https://www.dropbox.com/s/guz5vrcx4pjtufc/MS_SM7.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0


Timeline Topic Area Facebook Post Twitter Post Supporting 
Content/Visual

10/29 
- 11/2

Reading 
Strategies

Ask your child questions to help them 
better understand what they are reading.

Ask your child questions 
to help them better 
understand what they 
are reading. #MSreads

Stock photo

Parent 
Engagement

Together, educators and parents can 
ensure that all students in Mississippi 
develop the skills they need to be 
strong readers and strong leaders.

Teachers and parents 
can ensure all children 
in Mississippi become 
strong readers and strong 
leaders. #MSliteracy

Graphic: Strong 
Readers = 
Strong Leaders

11/5 - 
11/9

Family Literacy 
Month

It’s Family Literacy Month! Celebrate by 
changing your profile picture to a photo 
of your family reading together.

It’s #FamilyLiteracyMonth! 
Post a photo of your family 
reading together #MSreads

Stock photo

Parent 
Engagement

As parents, you have an important role 
to play in helping your child become 
a strong reader. [link to video]

As parents, you have an 
important role to play in 
helping your child become a 
strong reader. [link to video]

Video link

11/12 - 
11/16

Importance 
of Reading

Children who cannot read by the end of third 
grade are four times more likely to drop out 
of high school. But with mastery of reading 
skills, your child is more likely to graduate 
high school, and be prepared for their future. 

Children who can’t read by 
the end of 3rd grade are 4x 
more likely to drop out of 
high school. #literacymatters

Graphic: 
Children who 
cannot read...

Family  
Literacy  
Month

It’s Family Literacy Month! Make it 
a goal to read for 20 minutes with 
your child every day this month. 

It’s #FamilyLiteracyMonth! 
Make it a goal to read for 20 
minutes with your child every 
day this month. #MSliteracy

Graphic: Read 
for 20 minutes 
every day

11/19 - 
11/23

Thanksgiving Spending time with family this Thanksgiving 
break? Sit down with your favorite 
books and find time to read together! 

Spending time with family 
this Thanksgiving break? 
Sit down with your favorite 
books and find time to 
read together! #MSreads

Graphic: Strong 
Readers = 
Strong Leaders

Thanksgiving We’re thankful for great teachers and school 
staff for supporting all young readers. Let an 
educator know you appreciate what they do!

We’re thankful for great teachers 
and school staff for supporting 
all young readers. #MSsucceeds

Stock photo

11/26 - 
11/30

Importance 
of Reading

When students enter 4th grade as strong 
readers, they are better prepared to 
learn, graduate, and succeed in life.

When students enter 4th grade 
as strong readers, they are better 
prepared to learn, graduate, and 
succeed in life. #MSliteracy

Stock photo

Literacy-Based 
Promotion Act

Through the Literacy-Based Promotion Act, 
schools pay close attention to students’ reading 
skills to identify struggling readers early on.

The Literacy-Based Promotion 
Act helps teachers identify 
struggling readers early and 
give them #reading supports.

Graphic: Literacy-
Based Promotion Act

NOVEMBER SOCIAL MEDIA CALENDAR
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https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/7aeylshz5vvp2rg/EiE%20MS%20short%20Parent%20Involvement%20FINAL.mp4?dl=0
https://www.dropbox.com/s/1zdf0y1b6f84mx2/MS_SM6.jpg?dl=0
https://www.dropbox.com/s/1zdf0y1b6f84mx2/MS_SM6.jpg?dl=0
https://www.dropbox.com/s/1zdf0y1b6f84mx2/MS_SM6.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/guz5vrcx4pjtufc/MS_SM7.jpg?dl=0
https://www.dropbox.com/s/guz5vrcx4pjtufc/MS_SM7.jpg?dl=0


Timeline Topic Area Facebook Post Twitter Post Supporting 
Content/Visual

12/3 - 
12/7

Reading 
Strategies

Ask your child questions about what they read. 
Talking about the words in the book helps 
them understand what they are reading.

Ask your child questions 
about what they read. Talking 
about the words in the book 
helps them understand what 
they are reading. #MSreads

Stock photo

Parent 
Engagement

What is one of the greatest gifts a parent 
can give? The gift of literacy! Read 
together for 20 minutes each day to build 
a foundation for future academic success.

This holiday season, give 
the gift of #literacy and read 
with your child. #MSreads

Graphic: Read 
for 20 minutes 
every day

12/10 - 
12/14

Importance 
of Reading

Reading fuels children’s imaginations and 
unleashes every child’s potential to learn.

Reading fuels children’s 
imaginations and unleashes 
every child’s potential to 
learn. #earlyliteracy

Graphic: Strong 
Readers = Strong 
Leaders

Read by 
Grade Three

Parents play an important role in helping 
their children become strong readers. 
That’s why teachers work with parents to 
create reading plans and share tips for 
reading at home. [link to animated video]

Teachers and parents 
are partners in helping 
children become strong 
readers. #MSreads [link 
to animated video]

Video link

12/17 - 
12/21

Parent 
Engagement

School’s out, books out! Take some time 
this holiday break to read with your 
child and as a family. Ask your child’s 
teacher for book recommendations!

School’s out, books out! 
Take some time this holiday 
break to read with your child 
and as a family. #MSreads

Graphic: Ask your 
child’s teacher...

Reading 
Strategies

It’s almost time for New Year’s 
resolutions! Make some reading goals 
with your child for the new year.

It’s almost time for New 
Year’s resolutions! What will 
your reading goals be for 
the new year? #MSliteracy

Stock photo

DECEMBER SOCIAL MEDIA CALENDAR
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https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/3c8e3znyxnuiph7/MS_SM4.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/qdrrcy3ao4e1aow/MS_SM2.jpg?dl=0
https://www.dropbox.com/s/7aeylshz5vvp2rg/EiE%20MS%20short%20Parent%20Involvement%20FINAL.mp4?dl=0
https://www.dropbox.com/s/ra07kov20k0ak6n/MS_SM5.jpg?dl=0
https://www.dropbox.com/s/ra07kov20k0ak6n/MS_SM5.jpg?dl=0
https://www.dropbox.com/s/dey4hbw37lg5skj/MS_PHOTOS.zip?dl=0
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